Developing Insights II:  Data Analysis, Technology & Market Segmentation
Choose a well- known product category (not a single product and not a brand) and identify that product category in your subject title and discuss:
[bookmark: _GoBack]1) To what consumer market segment is that product category being targeted?  How can you tell?  What evidence do you find?
2) How is consumer data being used by marketers to support the marketing of the products in that category?  What evidence can you find for your views?
3) How would an understanding of marketing technology help the marketing manager of a new brand entrant into that product category? 
4) Discuss a possible future application of technology for that category that is not quite possible today, but might be in the near future.
5) Be sure to support your ideas with sources.

